2 0 0 9 C o m m u n i t y I n v o lv e m e n t R e p o r t

We give back
Meet Karl, Joe, Gavin, Nancy and Evelyn.
They’re not just C&S employees. They’re
also volunteers who are making a difference
in their communities.
Here at C&S Wholesale Grocers, “giving
back” is one of our core values. Through
community-focused initiatives, volunteer
programs and targeted giving, we aim to
create and inspire positive change.

Ready to lend a hand
(Clockwise from top right)
Nancy Viernes, ES3 Traffic Coordinator
Participates on Make A Difference Day and
volunteers at the YMCA.
Gavin Sales, Selector/Brattleboro VT
Volunteers at the Keene (NH) Recreational
Center and for the Monadnock Marauders
football team.
Karl Fuhs, Customer Integration
Volunteers on the Board of Directors at the
Brattleboro (VT) Area Drop In Center.
Eveyln Rivera-Riffenburg, Manager of
Human Resources/Westfield MA
Volunteers at her childrens’ athletic and
scouting events and regularly donates blood
to the American Red Cross.
Joe Canfield, Director of Corporate Brands
Serves as a mentor and volunteer coach for
youth athletic teams.
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core initiatives
A slice of bread, a heart, an apple and a helping hand.
We’re pleased to introduce four icons that symbolize the core initiatives of C&S in the community:

Eliminating
Hunger

Strengthening
Communities

Protecting our
Environment

Encouraging
Volunteerism

As a leader in the food industry
and logistics, C&S is in a
position to make a difference
for children, families, veterans
and senior citizens who are
food insecure. We provide
significant food donations
and financial support to
some of the country’s
leading hunger organizations,
including Feeding America,
Share Our Strength and the
Congressional Hunger Center.

C&S recognizes that all of
us are part of a larger social
network that includes our
families and neighbors. We are
committed to nurturing and
strengthening these networks
so that every family and every
person in need can find the
resources and support they
need to overcome educational,
economic, and physical
challenges.

C&S is striving to become a
more sustainable, earth-friendly
enterprise. We are working to
become better environmental
stewards and to reduce
our environmental impact
through operational initiatives,
transportation policies, energy
conservation, recycling and
waste management.

C&S employees are always
ready to roll up their sleeves
and lend a helping hand. Their
willingness to help others
inspires our broader mission
as a corporate citizen, and
we support their efforts with
innovative programs.
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our company
As the second-largest food wholesaler in the United
States, C&S is a recognized industry leader. Each
day our highly efficient warehouse and logistics
teams purchase, store and transport thousands of
tons of food. From more than 50 high-tech facilities
we supply more than 95,000 items to supermarkets,
grocery stores and military bases. More importantly,
we have a proven record of delivering value to the
most demanding and successful retailers
in the country.

Our Heritage
In 1918, two partners purchased a small brick
warehouse and began making grocery deliveries to
stores in Worcester, Massachusetts. They named
their small company C&S, and worked hard to build
a base of loyal, satisfied customers. Today, 90 years
later, C&S is still a family-owned and customer
service-driven company that relies on advanced
technology and innovative practices to move
products efficiently.
C&S has accomplished a lot over the years. One
of the things we are most proud of is our legacy
of giving back to the communities we serve. It is
a tradition that has grown even stronger over the
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years and includes food donations, cash grants and
employee volunteer programs that bring hope and
help to millions of Americans.

Our People
Of course, the best systems and most advanced
technology can only take a company so far. True
success requires great people – and at C&S we hire,
develop and inspire some of the best employees
in the industry.

Our company has attracted top talent, including
executives from Publix, Aramark, IBM, DuPont and
Ann Taylor. We also recruit the best and the brightest
young people at colleges like Yale, Duke, Harvard,
Columbia and Middlebury with the expectation that
they will add new energy and cutting-edge ideas
to our work.
In addition to our talented and experienced senior
leadership team, C&S employs energetic and
enthusiastic individuals who lead our logistics,
warehouse, facilities, finance, buying and
merchandising, human resources, transportation,
sales and customer service teams.

25
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$19.4B
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$14.6B

C&S Vision
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3 Braggingly Happy Customers

$8.1B

3 Quality In Everything We Do
3 Everyone Involved in Everything
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3 Braggingly Happy Team Members and
3 Have Fun in The Process
0
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eliminating hunger
The changing face of hunger
In November of 2009, the U.S. Department of Agriculture
reported that 49 million Americans are at risk of hunger.
This is an increase of 36% over the previous year’s figures.
These figures are reflected in the staggering increase in
demand at food banks across the nation, as Americans
continue to struggle back from the recession of 20082009. While the economy is slowly improving, layoffs from
well-paying jobs and the crash in the housing market have
put millions of families in a precarious position. Many can’t
make their mortgage payments, or find buyers for their
homes. Often, they have sold off their furniture or cars just
to put food on the table.
Most of these people have no prior experience with
poverty or hunger. They often feel shamed or traumatized
by their fall from the middle class. Grief and depression
are common. Unfortunately, what is a new experience
for many Americans is an everyday reality for millions
of others. Experts predict that the rising number of the
unemployed and working poor means that the problem of
hunger will also continue to escalate.
Will the influx of new clients at food banks raise Americans’
awareness of the problem of hunger? Will individuals,
government and organizations unite to address the
problem decisively and effectively? As a nation, the choice
is ours: the solution is in our hands.
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Hunger in America
Today more than 49 million Americans,
including nearly 17 million children, are at
risk of hunger.
99% of food banks reported an
increase in need from 2008 to 2009.
Unemployment is cited most often by
food banks as the reason for clients’
seeking assistance.
Senior citizens and children make up
nearly half of America’s hungry
or undernourished.
Feeding America serves over 9 million
children annually; over 2 million are ages 5
and under. This represents nearly 13% of
all American children under the age of 18.
More than half (55%) of America’s food
banks reported having to turn away
people in 2009 because they had no
more food left to give.
About 36% of families seeking food
assistance include a working adult.
Some good news: More than 75%
of food banks report an increase in
volunteer assistance.

Sources: U.S. Department of Agriculture;
Feeding America
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eliminating hunger
The problem of hunger is serious. So are the individuals and groups who are stepping up to fight it. As a company, C&S
supports initiatives designed to raise food, funds and awareness. We are also proud to partner with some of America’s most
effective and committed hunger relief organizations and activists.

Feeding America
Feeding America is the nation’s largest network of food banks, supplying 63,000 agencies that
distribute food to people in need. Since 1994 C&S has supported Feeding America’s food banks with
significant donations of food and funds.

Share Our Strength
The mission of Share Our Strength is to ensure that no kid in America grows up hungry. The
organization weaves together a net of community groups, activists and food programs to reach
children at risk of hunger and surround them with nutritious food where they live, learn and play.

National Hunger Action Month
Every year, during Hunger Action Month, C&S organizes a company-wide Hungry Kids Food Drive.
This year, our employees enthusiastically donated a total of 11 tons of food.

The Congressional Hunger Center
In 1983, the U.S. Congress established the Congressional Hunger Center as an information resource
and leadership training center for young hunger activists. Because we believe that addressing hunger
will require fresh ideas and energy, C&S has supported The Congressional Hunger Center’s “National
Hunger Fellows” program since 2005.
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eliminating hunger
America’s hidden epidemic:
Our hungry children

Fighting back hunger with the
BackPack Program

Nearly 17 million children in the U.S. are at risk of
hunger. Sadly, most of these children go unnoticed.
There is one group of people, however, who knows
only too well where the hungry kids are—because
they spend time with them every day.

On an average school day, the National School Lunch
Program serves free or reduced price lunch to 18.5
million children and the National School Breakfast
Program serves 10.6 million children.

We’re talking, of course, about America’s teachers. In
a recent report published by Share Our Strength and
funded by C&S, teachers provided personal accounts
of what they see every day in their classrooms. The
report combines stories with national data, revealing
these sobering statistics:
62% of teachers see children in class who
are not getting enough to eat
75% have helped children sign up for free
or reduced-price school meal programs
57% favor an in-class breakfast program
89% say that addressing hunger in children
should be a national priority
The report will help Share Our Strength to lead an
effort to expand and strengthen school-based hunger
interventions across the country.
Source: Hunger in America’s Classrooms: Teachers Report

11 o n the web: c o m m u n i t y.cswg. c o m

What happens to these children on weekends,
when meals may be scant, or even unavailable?
This pressing question led to the development of
The BackPack Program, available through many of
Feeding America’s national network of food banks.
The BackPack Program provides children at risk with
pre-packed, nutritious provisions that can be toted
home in school backpacks. The food is child friendly,
nonperishable, easily consumed and vitamin fortified.
Backpacks are discreetly distributed to children on
Fridays or before school breaks.
C&S is a strong supporter of the BackPack Program.
In 2009 we provided financial assistance to help
Feeding America meet its planned five-year goal
of doubling the number of children served by the
program. Our support was earmarked for general
program operations, creation of a training video for
food bank staff, and a public awareness program on
National Public Radio.

Through the NPR campaign, millions of educated,
affluent and influential listeners are being inspired to
take action on behalf of kids.
To learn more, and to see a compelling video about
why the BackPack Program is needed and how it
works, visit: www.feedingamerica.org/backpack.

What do kids in the BackPack
Program get?
It varies from community to community, but these
nutritious and easy-to-open items are often included
in these free weekly packs:

3 Instant oatmeal and single-serve cereals
3 Juice boxes
3 Tuna
3 Granola bars
3 Soups
3 Peanut butter
3 Shelf-stable milk and pudding cups
3 Fruit bars
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eliminating hunger:
leaders who inspire
Vicki Escarra
President and CEO, Feeding America
“In 2009, the USDA reported that 1 in 6 Americans are struggling with
hunger – an increase of more than 30% from last year’s study. But that
30% increase is just an average. Some of our food banks – in California
and Mississippi, for example – have seen requests for emergency food
assistance increase by 40% – 45%. Corporate support is very important
to Feeding America, and C&S Wholesale Grocers has long been one of
our most loyal partners.”

Billy Shore
Founder and Executive Director, Share Our Strength
“With millions of children across the U.S. facing hunger, Share
Our Strength applauds the investment that C&S Wholesale Grocers is
making in the fight against hunger. Partnerships between Share Our
Strength and committed corporate leaders such as C&S will allow us to
reach the important and attainable goal of ending childhood hunger in
America by 2015.“

13 o n the web: c o m m u n i t y.cswg. c o m

2 0 0 9 C o mmu ni t y Inv o lv ement rep ort 14

eliminating hunger:
employees who inspire
Jessica Kingsbury
Business Analyst-Information Systems
Keene, NH
“It really opened my eyes.” That was the reaction
of Jessica Kingsbury after her first day as a
volunteer server at The Community Kitchen in
Keene, NH.
___________________________________________
“I was expecting to see only homeless people in line
for a meal,” she recalls. “And then families, young
couples and seniors walked in, too. It made me
realize that hunger was a much bigger and more
hidden problem than I ever suspected. And that it
can happen to any of us.”
___________________________________________
For over a year, Jessica has been helping with
food preparation and serving at The Community
Kitchen. She says that volunteering gives her
joy and a sense of purpose. “Serving others
takes you out of yourself, and that can be a great
experience.”
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C&S supports The Community Kitchen with
substantial donations of food and discounted
groceries. We also support Jess’s volunteer work
through our Dollars for Doers program, matching
every hour she volunteers with a one dollar
donation to The Community Kitchen.

Randy Wood
Warehouse General Manager
Fresno, CA
C&S employee Randy Wood is a man of few
words. But when it comes to hunger, his actions
say it all.
Randy is a volunteer board member at the Fresno
Community Food Bank, where his 27 years of
experience in food distribution are a critical asset
to the organization.
___________________________________________
“Our food bank serves a huge geographical area,”
says Randy. “In fact, one day the Fresno Food Bank
distributed over 375,000 pounds of food to 6,850
people. I help by sharing my logistics expertise to
keep their operations running smoothly.”
___________________________________________
According to Randy, the recent economic turmoil
has increased the number of people in need.
“Even people with jobs need assistance these
days,” he says. “I’m just glad I can help.”
C&S supports the Fresno Community Food
Bank with donations of food and cash grants.
Employees of our Fresno Logistics warehouse are
also making a difference by volunteering at the
Food Bank.
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strengthening communities:
partners who inspire
Success by the book
Was it The Three Bears? Hop on Pop? Where the Wild Things Are? Whatever your first book was,
chances are it started you on a lifelong love of reading and learning. And that’s exactly why C&S is proud
to support the work of First Book, the children’s literacy program that donates free books to children in
need. In 2009, we helped First Book provide over 30,000 free books to children.

“Fore” the children
According to the Centers for Disease Control, cancer is the second most common cause of death
among children between 1 and 14 years of age. Even facing tough odds, most of these children face
their diagnosis with courage and hope. Since 1985, the annual C&S Charity Golf Outing has been
raising money to help children with cancer and their families. In 2009, despite a stumbling economy,
our golfers raised a record $1.1 million dollars to help children and families battling cancer, and for
pediatric oncology research organizations.

Living United
“Live United” is the call to action of United Way, a worldwide network of nonprofit, charity and
community organizations. United Way focuses its efforts on the building blocks of education, income
and health, to help create better lives for all. Our annual United Way fund drive gives employees the
opportunity to make pledges which are then matched dollar-for-dollar by C&S to support thousands
of community partners. In 2009, seeing the increased economic challenges facing families and
communities, C&S employees responded generously – increasing their pledges by 25%. C&S is proud
to be named a National Corporate Leader by United Way, in recognition of our years of support.
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Photo courtesy of United Way

2 0 0 9 C o mmu ni t y Inv o lv ement rep ort 18

strengthening communities:
employees who inspire
Lynn Baker
Accounting Manager
Keene, NH
We’d like to introduce you to two heroes.
At the left, sporting an orange vest and
fluffy coat, is Nilah. At the other end of the
leash is Nilah’s owner and handler, C&S
employee Lynn Baker. Both Lynn and Nilah
are volunteers with CAST (Canine Alert
Search Teams) a nonprofit group whose
members assist in wilderness search-andrescue operations.
_____________________________________
“I wanted to do something for the
community, and I could see that Nilah had
a real gift for tracking, she says. Best of all,
says Lynn, is the support she gets from
her colleagues at C&S. “When there’s an
emergency, I can grab Nilah and go. The
company is totally behind my work.”
_____________________________________
This year, C&S awarded a Mini Grant to
CAST to help fund a wilderness first-aid
certification program.
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C&S Mini Grant Program
To effect positive change in our communities
and to develop relationships with local nonprofit
organizations, C&S launched its Mini Grant
program in 2002. Here are just four of the
hundreds of Mini Grants C&S awarded in 2009:
San Joaquin AIDS
Foundation, CA
Patients with AIDS are often nutritionally
compromised. A C&S Mini Grant is helping the
San Joaquin AIDS Foundation purchase liquid
dietary supplements to help patients keep up
their strength while in treatment.
Woodbridge Township Domestic
Violence Project, NJ
Early education is key to breaking the cycle
of domestic violence. C&S helped fund the
production of a brochure designed to help teens
recognize and build healthy relationships.
Children’s Emergency Care Center,
Greenville Hospital, SC
This special emergency unit cares for children
in a uniquely soothing environment, away from
the sights and sounds of a typical hospital
emergency room. C&S provided a Mini Grant to
support the CECC in its mission.
Newburgh Enlarged City
School District, NY
C&S is proud to be a sponsor of the NECSD’s
“School is cool” weekend backpack program
for at-risk children. Low-income students
receive backpacks filled with school supplies
and nutritious foods.
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protecting our environment
“And I think to myself, what a
wonderful world.”
As Louis Armstrong sings, what a wonderful
world we all share! A world of majestic
oceans, fertile valleys, soaring mountains
and lush jungles. A world that provides
everything we need for sustenance. A world
worth cherishing and protecting.
Global climate change, toxic waste, water
pollution and species extinction are all
serious threats to our planet. Unless we
take action now, many of the things we
take for granted – including our health and
prosperity – could be compromised.
At C&S we have an ongoing commitment
to practices that promote a healthier
environment. We continue to invest
significant resources in energy reduction
technology, sustainable business strategies,
and land conservation programs.
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4 things you can do
today to save the earth

p 1. Drive less
Every time you walk, ride your bike,
or take public transportation – or
combine trips to drive less – you
reduce your car’s emissions and
help lower greenhouse gases.

p 2. Get with the program
A programmable thermostat, that is.
For a modest investment, you can
heat and cool your house efficiently,
so you can be both comfortable and
thrifty. You’ll conserve hundreds of
gallons of fuel.

p 3. Lighten up
You’ve heard this a hundred times:
compact fluorescent bulbs use 2/3
less energy than incandescents. So
what are you waiting for? Change
your bulbs and change the world!

p 4. Get online
Want to save a bundle on your fuel
bill and save the planet at the same
time? Set up a clothesline to dry
your laundry in the fresh air.
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protecting our environment

C&S has a deep respect for our earth and environment.
In the last decade, we have launched a number of
“best practice” programs designed to reduce our
environmental impact, including fuel conservation
initiatives, energy reduction programs, waste
management and recycling. Our environmental
commitment is company-wide, involving every office,
every distribution center and every employee.
Increasingly, technology is helping us achieve
our sustainability goals. For instance, we recently
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implemented sophisticated logistics technology that
reduces the number of miles traveled by our trucks,
and saves almost 400,000 gallons of fuel annually.
Sometimes, “saving the earth” means literally saving
a very special piece of land. The green expanse
you see on these pages is held by the Monadnock
Conservancy in New Hampshire – over 1,000 acres
of forest, wetlands and wildlife habitat that C&S
helped to permanently protect this year and preserve
for generations to come.

Photo courtesy of Monadnock Conservancy

2 0 0 9 C o mmu ni t y Inv o lv ement rep ort 24

protecting our environment:
employees who inspire
Anthony Santamaria
Warehouse Operations Manager
North Brunswick, NJ
In 2000, Tony Santamaria heard a sound that changed
his life. “I had just moved next to a wetlands, and one
night I heard barred owls calling,” he remembers. “It
was thrilling. And when I learned that barred owls are
an endangered species in New Jersey, I decided to do
everything I could to protect them.”
_______________________________________________
“When I learned that barred owls are an endangered
species in New Jersey, I decided to do everything I
could to protect them.”
_______________________________________________
Tony teamed up with the Society of American
Foresters and the Forest Resource Education
Center to educate the public about the threat of
overdevelopment to barred owls and other wildlife in
New Jersey. However, his real passion is building nest
boxes for owls, woodpeckers, wrens, bluebirds, and
wood ducks.
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“Each box has to be carefully designed and built
to meet the needs of the species,” says Tony. “My
happiest moments come when I go to clean a box and
find a nest full of eggs inside. Then I know for sure the
birds appreciated my work.”
Over the last few years C&S has supported Tony’s
commitment to the Forest Resource Education Center
with several Mini Grants for projects and programs.
The company also provides a financial match for
Tony’s hours of volunteering – one dollar for every
hour – through our Dollars for Doers program.

encouraging volunteerism
Pitching in. Lending a hand. Practicing the Golden Rule. Whatever you call it, there’s no question that volunteer service
is one of the most powerful forces for good in the world. At C&S, we are proud to support our many employees who
volunteer in their communities.

Team Up and Make Strides
Volunteering for a good cause can be immensely rewarding. At C&S, we enthusiastically
support groups of employee volunteers who team up to participate in walkathons, bike rides
and road races to raise awareness and money for dozens of good causes.

Dollars for Doers
Dollars for Doers is a C&S program that rewards employees for their volunteer service
by supporting the community organizations where they volunteer. Through this program,
C&S makes financial contributions to nonprofit groups based on the amount of time the
employee volunteers – one dollar for each hour of service.

Make a Difference Day
This national day of caring is an annual C&S tradition. On October 24, 2009, more than
500 C&S employees rolled up their sleeves and got to work as volunteers. Their projects
included painting a senior citizens’ center in Pennsylvania, refurbishing a food bank in
California and serving homeless clients at a shelter in Alabama.
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What a difference a day makes!
C&S employees in action for Make a Difference Day 2009.

Bethlehem, PA
With a fresh coat of paint,
our employees brightened
spirits – and the walls – at
the Council of Spanish
Speaking Organizations
of the Lehigh Valley.

Stockton, CA

Birmingham, AL

Westfield, MA

In a day that transformed
the Second Harvest Food
Bank of San Joaquin and
Stanislaus Counties, C&S
employees painted, installed
flooring, cleaned blinds, put
up cubicle dividers, replaced
lights and hung ceiling
panels.

After volunteering at the
Ronald McDonald House
in Birmingham, some C&S
employees and family
members took a short rest
with a friend.

C&S employees from our
Westfield, MA facility made
a difference at the Soldier’s
Home in Holyoke, MA,
cleaning the kitchen and
serving food to residents.
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encouraging volunteerism:
employees who inspire
Lemuel Rodriguez
Warehouse Auditor
Bethlehem, PA
For 2009, the C&S 2009 Volunteer of the Year honor
was awarded to Lemuel Rodriguez. Lem, a C&S
employee since 2007, devoted 1,000 hours mentoring
low-income youth as an assistant boxing coach and
trainer. He also helped produce an anti-gang DVD to
help keep local families and neighborhoods safe.
______________________________________________
“Kids need someone who leads them in a positive
direction,” says Lem. “I teach boxing because that’s
what a lot of the kids want. But if they don’t, I refer
them to other coaches for activities they may be more
suited for, like basketball or baseball.”
______________________________________________
Lem wishes more people would get involved with
kids – including their own. “Family is important, and so
is community. People should love their own kids first
and have patience. Kids are not perfect. I remember
three boys that I worked with who were doing just
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terrible in the beginning. Now they’re receiving good
grades and are doing well with their families and in
the community.”
“Lem is a great, really great, role model to youth. He
helps by listening and offering them ideas when
presented with problems,” said Sis-Obed Torres
Cordero, executive director of the Spanish Speaking
Council, where Lem volunteers. “I wish I had at least
ten more volunteers just like him.”
C&S is proud to support Lem Rodriquez – and proud
to have him as a member of our team.

a letter from rick cohen
chairman and ceo
Step into a C&S warehouse and you’ll discover a highenergy world of teamwork and technology. You’ll also
find a real “melting pot” of diversity – men and women
of all ages, races, religions and ethnic backgrounds,
each working toward their own American Dream.
Working here at C&S, with this amazing team, is one
the most rewarding experiences any CEO could ask
for. My sense of pride grows even greater when I see
our employees using their unique talents and skills
to make a difference for their communities. Many of
these exceptional men and women put in a full day’s
work – then head out to deliver meals, lead nonprofit
organizations, coach youth sports or raise money for
medical research. What a privilege it is to work with such
inspiring people!

Nourishing change, strengthening
communities
Although C&S has been contributing to nonprofit and
charitable organizations for many years, in 2009 we
decided to group all our corporate giving programs
and community involvement efforts under one brand.
Our “nourishing change, strengthening communities”
theme line, and our new program logo, were created to

31 o n the web: c o m m u n i t y.cswg. c o m

communicate the four core areas most important to
us: eliminating hunger, strengthening communities,
protecting our environment and encouraging
volunteerism. From the day it was launched, this new
brand has been well received by our employees,
business colleagues and nonprofit partners. I believe
it effectively conveys the energy and positive spirit of
our company.
______________________________________________

My sense of pride grows even greater
when I see our employees using their
unique talents and skills to make a
difference for their communities.
______________________________________________
This is the sixth annual C&S Community Involvement
Report that I’ve been honored to support. If you’ve
seen past years’ reports, you might notice some
of the same names and programs in this one:
Feeding America, Share Our Strength, First Book,
United Way, Make A Difference Day. I hope this
tells you something important about our company
– that when we form partnerships, we take our
responsibilities seriously, and that we are steadfast in
our commitments.

We’re also incorporating more “big picture” strategy
in our giving – moving beyond emergency and crisis
assistance towards long-term solutions. More
and more of our corporate donations are going to
support grass-roots leadership programs and policy
research. We’ve also increased our environmental
commitment, investing in cleaner energy alternatives
and conservation programs.
At C&S we have been blessed with great customers,
an exceptional work force, and financial strength – and
I am very grateful for these things. There’s a saying that
resonates with me: “To whom much has been given,
much is expected.” I believe in that sentiment strongly
and will continue to support the ways our company can
nourish change and strengthen communities.”

Rick Cohen
Chairman and CEO
C&S Wholesale Grocers Inc.
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nourishing change
strengthening communities
Together with these organizations,
C&S is helping bring positive
change to the world we share. Here
are just some of the community,
civic and charitable groups we
supported in 2009:
Academy School
AIDS Foundation of Western MA
Alabama Children’s Hospital
Alliance for Building Community
Alzheimer’s Association
American Cancer Society
American Foundation for Suicide Prevention
American Heart Association
Antrim Girls Shelter
Arts Council of Windham County
Ashuelot Head Start
Ashuelot Valley Environmental Observatory
Bay View Elementary School
Big Brothers Big Sisters of Hampden County
Bonnyvale Environmental Education Center
Boy Scouts of America
Brattleboro Area Drop In Center
Brattleboro Area Hospice
Brattleboro Area Middle School
Brattleboro Arts Initiative
Brattleboro Department of Youth Services
Brattleboro Hockey Association
Brattleboro Kids Fair
Brattleboro Last Night
Brattleboro Memorial Hospital
Brattleboro Museum & Art Center
Brattleboro Union High School
Brattleboro Walk In Clinic
Brattleboro Winter Carnival
California State Railroad Museum
Canine Alert Search Teams
Capital Area Food Bank
Cecil Co. Department of Social Services
Help Center
Cecil County March of Dimes
Cedarcrest
Center Stage Cheshire County
Central Pennsylvania Food Bank

Cheshire Fair Association
Cheshire Medical Center
Chester Elementary School
Chesterfield Youth Baseball
Children’s Hospital at Dartmouth
CISA
Colonial Theatre
Community Resources For People With Autism
Compass House
Congressional Hunger Center
Connecticut River Watershed Council
Consejo de Organizaciones Hispanas
de Lehigh Valley
CROC-Citizens Reunited to Overcome Cancer
Crotched Mountain Foundation
Cure Search
Cystic Fibrosis Foundation
Dana Farber Cancer Institute
Davis Hemingway Foundation
Discover Westfield Children’s Museum
Down Syndrome Information Alliance
Drewsville Headstart Parents Association
Dummerston Elementary School
Easter Seals NH
End Hunger Connecticut
First Book
Folklorico Latino de Woodland
Food Bank of the Hudson Valley
Friends of Chesterfield School
Friends of Norris Cotton Cancer Center
Girl Scouts of Swift Water Council
Giving Monadnock
Greater Keene Women’s Softball Association
Green Mountain Camp for Girls
Green Mountain Council-Boy Scouts of America
Green Street Elementary School
Habitat for Humanity
Halifax Fire Company
Hampshire County TRIAD
Hannah Grimes Center
HAP, Inc.
Harris Hill Ski Jump
Harrisville Children’s Center
Hartford Area Habitat for Humanity
Hatfield Firefighters Association
Hole in the Wall Gang Camp
Hope for Orphans of the World

Hugh O’Brian Youth Leadership
Independent Living
Inner-County Outreach
INSPIRE for Autism
Jaffrey Civic Center
Jamaica School Club
Jonathan Daniels-Martin Luther King Committee
Jonathan M. Daniels School
Junior Achievement of Western MA
Juvenile Agency Volunteer Auxiliary
Keene High School Athletics
Keene Babe Ruth Youth Baseball
Keene Chorale
Keene Head Start
Keene Montessori School
Keene Project Graduation
Keene State College
Keene Swamp Bats
KidsPLAYce
Lupus Foundation
Lutheran Social Ministries of NJ
Make-A-Wish of Philadelphia and Susquehanna
Make-A-Wish of VT
March of Dimes
Mariposa Museum
Mauldin Cultural Center
Mauldin Fire Department
Meals on Wheels of Greater Pittston
Meals on Wheels of Lehigh County
Meals On Wheels of Northampton
County/Bethlehem Area
Memorial Sloan Kettering Cancer Center
Michael E. Smith Endowment for
Excellence in Education
Mission of Mercy
Monadnock Center for Violence Prevention
Monadnock Cycling Club
Monadnock Humane Society
Monadnock Regional High School
Moving Company Dance Center
Muscular Dystrophy Association
My Sister’s Place
New Day Tabernacle Food Shelf
New England Youth Theatre
New Hampshire Food Bank
NewBrook Volunteer Fire Association
Newburgh Baseball Booster Club

food banks
we support
Newburgh Free Academy Gridiron Booster Club
Newburgh Scats
Newfane Elementary School
Nonotuck Community School
North East Fire Company
Northeast Organic Farming Assoc. of MA
Northern Heritage Mills
Oxfam
Parents Loving Children Through Autism
Pathways for Keene
Pegasus Child Advocacy Center
Pennsylvania Hunger Action Center
Peterborough Players
Pine Hill Child Care Center
Police Dept.-Town of Brattleboro
Poverello House
Primary Transition Program of Brattleboro
Elementary Schools
Putney Community Center
Rebuilding Together-Woodbridge
Rescue, Inc.
Riverside Industries
Sandglass Theater
Sexual Assault Spouse Resource Center
Society of American Foresters/ NJ Division
Southeast DC Partners
Special Olympics NH and MA
Special Recreation Services
Stone Soup Fresno
Stonewall Farm
Strolling of the Heifers
Student Movement for Real Change
The Community Kitchen
The Conservation Fund
The Food Bank of Western Massachusetts
The Gathering Place
The Greater Boston Food Bank
The Private Sector
The Zone
Thetford Volunteer Fire Department
TJ Dulski Community Center
Town of Chester-Rec. Dept.
Town of Hatfield-Rec. Dept.
Town of Hindsdale-Fire Dept.
Town of Montgomery Food Pantry
Town of Vernon
Toys For Tots

Tracy Interfaith Ministries
Turning Point of Windham County
Twice Blessed Community Thrift Shop
United States Veterans Initiative
Untouchables
Vermont Association for the Blind
and Visually Impaired
Vermont Campaign to End
Childhood Hunger
Vermont Center for the Deaf
and Hard of Hearing
Vermont State Police
Very Special Arts California
Victory Plus
Washington Humane Society
West Enola Fire Company
Westfield Middle School South
Westlake Charter School
Westmoreland School PTA
Winchester Girl Scouts
Windham Art Council
Windham County Humane Society
Windham County Reads
Windham County SAFE Kids
Windham Housing Trust
Windham Regional Career Center
Women’s Crisis Center
Yellow Barn
YMCA of San Joaquin County

3 Capital Area Food Bank
Washington DC

3 Central Pennsylvania Food Bank
Harrisburg, PA

3 Community Food Bank of Fresno
Fresno, CA

3 Community Food Bank of New Jersey
Hillside, NJ

3 Food Bank of Contra Costa & Solano
Concord, CA

3 Food Bank of Delaware
Newark, DE

3 Food Bank of the Hudson Valley
Cornwall-on-Hudson, NY

3 Food Bank of Western Massachusetts
Hatfield, MA

3 Food Bank of Western New York
Buffalo, NY

3 Foodshare
Bloomfield, CT

3 Harvest Hope
Greenville, SC

3 Hawaii Food Bank
Honolulu, HI

3 Maryland Food Bank
Baltimore, MD

3 New Hampshire Food Bank
Manchester, NH

3 Regional Food Bank of Northeastern New York
Latham, NY

3 Second Harvest Food Bank of the Lehigh Valley
& Northeast Pennsylvania
Allentown, PA

3 Second Harvest Food Bank of San Joaquin
& Stanislaus Counties
Manteca, SC

3 United Way Community Food Bank
Birmingham, AL

3 Vermont Food Bank
Brattleboro, VT

For more information, please visit our
website at: community.cswg.com

3 Weinberg-Northeast Region Pennsylvania
Food Bank
Wilkes Barre, PA
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